
Get Booked Now
(1) Create a list of places or organizations where you can speak to someone
else’s audience – and get prospective clients or potential partners.
The benefit for you is that someone else is assembling the audience.
The benefit to the organizations – many groups have a hard time finding quality,
relevant speakers. So you can make their lives easier by approaching them.
The key here is to choose organizations that target the kind of people you work
with!

Here are some example of organizations and places that accept outside speakers:
 Business mixers
 Workshops, seminars, conferences
 Networking and leads groups like BNI
 Meetup groups
Local Chamber of Commerce, Rotary, Kiwanis, etc.
Classes in your area (local community colleges, yoga studios, etc)
Tip: visit the website of these groups and find out the kind of topics that are
presented
 Associations for people in your audience
 Check out The Encyclopedia of Associations in your favorite search
engine. Click on “Shopping” results and you will find new and used
copies of this 3-book collection containing extensive listings of
associations organized into many different categories. While new
copies are quite expensive, older (and cheaper) versions are also
available. And while some of the information in the older versions may
be out of date, it will still give you enough information to be able to find
them. You may also be able to get access to the collection at your local
library.



 Also try http://local.com – on this site you can enter key words that
describe the kind of group you want to find, including location.
http://www.ipl.org – this is website of The Internet Public Library,
which contains a search box that will allow you to search for
associations.
http://www.marketingsource.com/associations - this website allows
you to purchase the U.S. Directory of Associations, either in its entirety
or by region or individual states
Another good source of information is your local chamber of
commerce. Contact them and ask for a list of associations and
organizations. They may have bound or online versions for purchase.
As mentioned above, your local library may have online access to lists
that may be useful to you.
There are many other types of organizations you can find in your local area via
Google search. And you can use Upcoming.org or Craigslist.org to research local
speaking events – and the organizations that host them. Meetup.com also lists
local groups in your area.
Here is a list of associations that are often looking for speakers. They may want a
topic specific to their group; however, they are often receptive to a topic related
to business or personal growth:
• FPA – Financial Planners Association
• ICF – International Coach Federation
• NAR – National Association of Realtors
• NAPO – National Association of Professional Organizers
• NAWBO – National Association of Women Business Owners
• And many more!

(2) Make contact with the person in charge of events
Here’s the easy-to-use script (either by phone or email), works like a charm:
 Hello, it’s Denise Cooper, may I speak to the person in charge of events?
 I am a specialist in helping small business owners and entrepreneurs attract
more clients for their business. I’m interested in knowing if your organization
works with external speakers…



 
 I give a talk called “Using The Power of Ritual to Create Wealth” Is
wealth building for women something your organization would be interested in
knowing more about?

(3) If needed, send them your “speaker kit”
Here are some key ingredients for your speaker kit (which is a document or set of
documents that establish you as a credible and valuable speaker).
 Your Attention-Grabbing Talk Description 
 Your Bio and Headshot Photo
 Testimonials (for your work and/or your past speaking engagements)

(4) Follow up, follow up, follow up!
Don’t give up. It will likely take repeated touch points to get booked.


